


 

To be active-not passive-consumers of media. 
To be able to deconstruct media. 
To be able to critically examine media. 
To be able to identify fake news and websites. 
   

 
 















Here is a logo alphabet.  
Each letter is the first letter of a 
brand.  
See if you can identify what brand 
each letter belongs to. 
Type the answers, starting with A. 













What is Media Literacy Anyway? 
 

 ‘Media’ can be anything from a TV show to a radio 
announcement, a T-shirt, a website, a print ad and everything in 
between.  Any time a person or group communicates using 
anything other than the human body, the result is media. 
 

 Media literacy is ‘the ability to access, analyze, evaluate and 
use media’. Instead of just passively receiving media (sitting in 
front of the TV) you actively examine the messages and images 
you are seeing.   
 

 

 

 

 



IS: 
• Critically analyzing media  
• ‘Watching carefully, thinking 

critically’  
• Producing media 
• Teaching about media 
• Awareness of personal 

media habits 
• Healthy skepticism 

IS NOT: 
• Bashing the media 
• Saying ‘Don’t watch’ or  

‘protection’ against media 
• Just learning to use 

technology 
• Just about TV 
• Just showing media in class 

 

 
 
   
 
 
 
 
 
 

Media Literacy... 
 



Have you ever encountered fake news? Have 
you ever reposted fake news, knowingly or 
accidentally? 

When is fake news a problem? 

How many of you get some of your news or 
read articles off of social media websites? For 
example, Facebook? 







The next two slides are both fake news 
stories that were shared, and reposted 

on Facebook.  
Look closely, and carefully. 

How can you tell these are fake news? 







Ask yourself: 
1. Is this believable? 
2. Check the source. 

3. Is this story reported anywhere 
else in the media? 





Tips for spotting a fake website: 
  
 
 
1. Check the ‘about’ page. Is the information neutral or biased? 

2. Who funds the site (pays for it)? Who owns it? 

3. Scroll to the bottom of the page to find the 
copyright. Is this person or organization qualified to 
give information on this topic? 

4. Does the website cite their sources? Are they reliable 
sources? Does it link to other reliable sites? 

5. What’s the domain? .gov or .edu? 

6. Is the language biased and emotional or more 
factual? 
7. Finally, is it grammatically correct? Visually, does 
it look professional? 





Being media literate helps you… 
 Think critically 
Problem solve 
Communicate effectively 
Analyze difficult situations 
See from a different perspective 
Be a Global Citizen 
Be an active and smart consumer of 

media 
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